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Editor’s Note:  PHOTOS ARE AVAILABLE AT: http://theprperson.smugmug.com/gallery/927379/3/42420952
These photos are from the various photographers of the Los Angeles Black Business Expo:  Stan Thomas, Michael Riddick, Lauren Bradley and Sabir Majeed.  Please give them credit.  When you download, they are at full resolution for printing.  Thank you for your support of the Expo!

2005 Los Angeles Black Business Expo Features Surprise Visits from R&B Superstar Tyrese and Governor Arnold Schwarzenegger

“Surprise!” was the unofficial theme of the 2005 Los Angeles Black Business Expo this past weekend.  Friday’s surprise found R&B heartthrob Tyrese taking to the Expo’s Youth Summit stage with friends Korupt and High Five in tow to the delight of the 600 high school students in attendance.  Tyrese returned to the Expo on Saturday to perform with Chingy, High Five and Korupt.  Another surprise came when Governor Arnold Schwarzenegger, using the opportunity to promote his controversial ballot initiatives, visited the Expo floor flanked by cameras, photographers and teams of Black Republicans hoisting campaign signs.  
For three days, tens of thousands of Angelenos converged on the Los Angeles Convention Center for this annual mecca celebrating black business.  Although the surprises were enjoyed, what was planned at the Expo was equally exciting: KCBS-TV sportscaster Jim Hill picked up his Lifetime Achievement Award bestowed on him by the Health Sports and Fitness Pavilion.   Veteran broadcaster Lee Bailey received a Lifetime Achievement Award from the Business of Music Industry Summit, hosted by BEM Magazine; the 2005 Urban Idol Tim Griffin was chosen for his rousing spoken word performance; and the Top Models were chosen by the Expo’s West Coast Fashion Show.  And to top it off, a half-human half-humanoid with a yellow and green Mohawk won the Fantasy Hair Show, designed by L.A. Trade Tech student Alfred Elliott.   
“We had a grand time,” said Expo President Harold Hambrick.  “I had my team in place and they all stepped up to create an exciting event, which helps build the infrastructure of our community by building our businesses.

Hambrick estimated that 60,000 attended the Expo over the three days, up from last year’s attendance.  “We thank the professionals and the celebrities who lent their expertise and their fame to making the Expo a success this year,” Hambrick added.

The lines at the food court were non-stop, many shoppers left with stuffed bags and vendors collected leads for future business relationships.  Meanwhile, upstairs, the Black Enterprise Magazine Business Institute churned out free seminar after seminar designed to enhance the entrepreneurial experience from starting your own business to enhancing your websites.  Africa USA held a day-long set of seminars to introduce business owners to those in African nations willing to link businesses.  

In addition, the Expo also debut new products including actress Karyn Parsons (The Fresh Prince of Bel Air) who presented her new DVD for children; Gregory Quals of Black Ti Cosmetics, who debuted his new, high-tech take on the shaving razor; and The Dezine Group exhibited copiers which make 3-D models.

“We are a coalition of business owners committed to bringing the larger body together for a boost,” said Hambrick, who kept the Expo going after a major sponsor was reorganized.  “Our printers were cranking out the numerous flyers, brochures and booklets needed for the event, graphic designers were working over time, and those who provide promotional items and other materials needed by business owners were also busy.  The Expo is a lot of work, but it boosts our economy.  Our children love to work along side us and many have grown into professionals over the 17 years.  We were even pleased to learn that a couple we had married at the Expo are now expecting so we will soon have the first Expo baby.”

May May Ali, who was promoting her children’s book on her father, I Shook Up the World in the Expo’s Health, Sports and Fitness Pavilion, quashed rumors about the dire illness of her father, legendary boxer and activist Muhammad Ali.  Her visit was sponsored by PacifiCare African American Health Solutions.  Ali said that an interview with sister Lailah Ali sparked rumors that May May would not appear because her father was deathly ill, which she says is far from the truth.
There was some disappointment that the gospel sensation Mary Mary did not appear as advertised.  “But hey,” said one attendee, “for $5 we still got to see Lisa McClendon, Eddie Baltrip and so many others, plus experience the Expo.  It’s Mary Mary who missed out.”
The dates for the next Expo are scheduled for Sept. 22-24, 2006.  To keep posted on early bird discounts, sign up for the email list at www.expoupdate.com or call (323) 290-4743 year round. 
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